the gig factory

job description: marketing and sales
The Australian Centre for Advanced Studies

R. MacDonald and R. Woods

Mar 10

Team member name


Responsible to:
Music Director
· 
Date and time of concert


One of the most important aspects of running a successful gig is to advertise it to get an audience for the musicians to perform to.  This means posters, photos and newspaper advertising.  You will need to complete the advertising for one of the tgf gigs this year.  Advertising needs to be completed at least three weeks before the concert, and the posters must be displayed two weeks before the gig.

· Understand the theme of concert.
· Understand the target group of the concert.
· Consider paper and size for flyers, posters, tickets and programs.

· Discuss details to be put on flyers and posers including date, time and venue of concert.

· Discuss with MD the factors affecting the ticket price, including supper costing.

· Display posters in highly visible places.
· Organise distribution of flyers.

· Organise newspaper publicity – including telephone contact and interview time.

· Sell tickets.

· Take DVD orders.

· Money accurately accounted for and handed to appropriate person.

· After the gig

· Sell copies of the DVD.

· Money accurately accounted for and handed to appropriate person.

· Other
· Attend team meetings and make a contribution.

· Share information and ideas with others in ways that builds goodwill, trust and respect.
· Negotiate effectively to solve any problems.
· Get the job done by the deadline.
· Observe copyright and intellectual property.
· Ask for feedback on your work from other team members and make improvements in how your do your job.

Include in your portfolio:

· a copy of your poster, flyer, program, ticket, DVD cover, and newspaper article.

· any other work completed to fulfil the list.

Hand this completed checklist to your Music Director by the time requested.

music director sign-off:

The task above was completed satisfactorily/unsatisfactorily
Signature and date



Comments


